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Case Study: Paid Search & Marketplace

Footwear etc. Boosts ROI of PLA Campaigns 
(And Saves Time!) 

Footwear etc. is a family run business 
with brick and mortar locations and 
a robust online store. In 2014 they 
partnered with Connexity to manage 
their Product Listing Ads with 
Google and Bing. 

Knowing Connexity was a top PLA advertiser on 
Google and Bing, Mike Baranov trusted they had 
the experience and technology to boost customer 
acquisition and profitability. “Connexity has years 
of experience doing this, so there’s no reason for 
me to reinvent the wheel.”

With Connexity, Footwear etc. significantly 
improved the ROI of their PLA campaigns. And, 
once Connexity took over their PLA data feeds, 
Mike and his team had more time to focus on 
other projects. “It’s nice to get those hours back. 
I can sleep better because I no longer worry that 
something will go wrong if I don’t constantly 
check on the campaigns.” 

In-House Management vs. Search 
Agencies: Connexity Wins

Connexity Delivers

Previously, Footwear etc.’s Director of Online 
Operations, Mike Baranov, ran their PLAs.  He created 
and actively managed distinct product feeds, 
monitored the daily shifts in inventory, all while trying 
to maintain a desirable ROI. 

Concerned that PLA’s were taking up too much of 
his time, Mike turned to Connexity for help. “We tried 
managing our PLAs in house, but it was hard. I was 
spending 4 to 5 hours a week just checking in and 
tweaking the data feeds. If I couldn’t get to it fast 
enough, we ran the risk of overspending.” 

Previously, Footwear etc. tried using a few agencies 
to manage their PLAs, but the results were always 
disappointing. “We were paying a lot in fees and not 
getting any real change in performance.” 

“Connexity saves us time, 
focus, and attention, which 
are real benefits. And 
there’s the added benefit  
of a nice lift in ROI.” 
-Mike Baranov, Director of Online Operations,  
Footwear etc. 


